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St. Francis of Assisi Parish Rectory at 200 W. 

20th St. in Riviera Beach, was built almost 

60 years ago as a residence and office for the 

newly established Catholic Parish. Since that 

time it was home to as many as five priests 

during a few years, and is now home to one 

year round priest. Its size, which allows for 

several guests during the winter season, is 

not out of place in the neighborhood due to the attention given to the    

landscaping. Roofs have been replaced, Norfolk pines sheared in half have 

grown new tops very nicely and more         recently all of the fascia and 

soffits have been replaced due to water and termite damage. Newly 

painted with highlights added in, a paver 

covered entrance walk and stairs, the build-

ing stands out ñin a crowd.ò The extensive 

lawns are continuously manicured, shrub-

bery and trees trimmed, to provide a pleas-

ing sight for all to appreciate.  

An excerpt from the essay for St. Francis of 

Assisi 

The Big Blue Car Wash has been open for over a year, and already it has 
made a major impact on the City of    
Riviera Beach. My carwash is                
routinely full, I redeveloped my 
motherôs property  from a fruit stand 
into        something that is a needed    
s e r v i c e  t o  t h e  C i t y .                                  
Additionally, shortly after I opened the 
car wash for business my neighbors 
have taken steps to improve their    
properties. My property is well                     

 

designed, has a pleasing color scheme, 
and adds a new type of silhouette to 
Blue Heron Blvd.. As a result, my prop-
erty should win the award for the com-
mercial category. 

 

Excerpt from Mr. Petersonôs Essay 

Mr. Peterson accepting his award 
Blue Heron Car Wash 

About five months ago, I wanted to give the 

landscaping in my front yard a new look. 

Knowing that I did not have a lot of money, I 

decided to budget $600 to give the landscap-

ing a face lift. I shopped around at numerous 

stores before finally making my decision. First 

I replaced the soil, in preparation of    laying 

new St. Augustine sod. Then I replaced an old 

palm tree with a few Foxtail and Christmas 

palms. I also planted a 

beautiful air plant on a table in the front 

yard. And lastly I planted crotons as 

hedges by the front door, and     inserted 

rocks in a pleasing       arrangement. I also 

put rocks round each palm tree. I came in 

under budget only spending $575 and 

drastically changed the look of my front 

yard .  

Excerpt from Ms. Daleôs essay 

ñMy property should win because I  enjoy 

decorating and maintaining my property. My 

house is something I have      always wanted; 

itôs a dream come true from the foundation 

to the roof to the front porch to the driveway. 

As my house was being built, I envisioned 

how I wanted to decorate it... I live on the 

corner lot and  I really enjoy when passerby 

remark that I have a beautiful yard and 

house. It gives me so much joy to know that 

someone else appreciates my work. My de-

sire is to keep my corner neat, clean, and 

pretty and to give my neighbors the desire 

to do the same. I will display my plaque in 

the front yard for all to see what can be ac-

complished when you take pride in your 

propertyò An excerpt from Ms. Kellyôs essay  

Ms. Kelly accepting her award 

Ms. Kellyôs House 

Ms. Daleôs accepting her award 

T h e  a n n u a l  C R A              

Beaut i f i ca t ion Awards         

Program was  implemented to 

publically honor and show-

case property and business 

owners whose properties 

showcase civic pride. The 

program was open to all prop-

erty and      business owners 

within the CRA Boundaries. 

Applicants were allowed to 

submit on their behalf as well 

as have            nominations 

submitted on their behalf. An 

independent      committee of 

City employees judged all    

submissions based on preset 

criteria. There were four cate-

gories for submission/

nominations: Restoration and 

Adaptive Reuse, Commercial, 

Beautification on a Budget, 

and Unique in Riviera Beach. 

The committee members 

ranked each submission based 

on 5 criteria; and the            

submission with the most 

points in each category was 

selected. Award winners         

received a $200 Gift Card to 

Home Depot to continue        

improving their    properties, a 

plaque designating the       

property as a winner for the  

2010 Awards cycle, a spot-
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spotlight on RBTV18 and a                                     

feature in this  CRA           

Newsletter. 

Ms. Daleôs Property  

Tony T. 

Brown 


